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Our Company

History

We produce five-layered lollipops, each layer boasting a unique and delicious flavor.

Back in 2005, a 15 year old girl named Lolly walked into a California candy shop to buy a lollipop. 
However, she would soon be overwhelmed by the vast assortment of lollipop flavors presented in front 
of her. If she chose cherry, she would surely yearn for the sweet taste of blue-raspberry. But if she chose 
blue-raspberry, the flavor would soon bore her and she’d definitely crave for a buttery caramel lollipop 
instead! What should she do?

“If only there was a way I could enjoy all of these flavors in a single lollipop!” she thought.

From this revelation, Lolly would go on to become the founder of Layer-pop, the five-layered lollipop 
that never grows old! This exciting invention offers a new and innovative way to enjoy lollipops. Start 
with a burst of tangy lemon; then, enjoy sweet strawberry and cooling coconut; and finally, savor the 
taste of tart green apple as you make your way down to the last layer of decadent caramel. 
As the company grows, more delicious flavor combinations will be added!
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Naming

1. Layer-pop

2. Layered Lolly

3. Poppin Lolly

Key Qualities

1. Fun

2. Engaging

3. Dynamic
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Mind mapping/Brainstorming
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Moodboard: Contemporary
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Moodboard: Historical
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Type Explorations
• Shape of letters/words

Layer-pop
Layer - Pop
layer-POP
layer - pop
layer • pop
layer.pop
layer~pop

layer • POP
layer / pop
LAYER • POP
layer • pop
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layer

Type Explorations

layer • pop *
	 - layer • pop
	 - layer • pop
layer•pop
layer•pop
layer • pop
layer•pop

layer •• pop
layer • pop
layer•pop
layer •• pop*
layer • pop

Avenir variationsSkeletons
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Type Explorations cont.

More variations

layer •• pop 
layer •• pop
layer •• pop
layerlayer ••  poppop
loyer loyer • • poppop
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Final logotype

loyer • poployer • pop

loyer • poployer • pop
loyer • poployer • pop

loyer • poployer • pop
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Color Exploration

C: 0
M: 58
Y: 29
K: 0

C: 0
M: 5
Y: 100
K: 0

C:  58
M: 0
Y: 5
K: 0

C: 44
M: 0
Y: 86
K: 0

R: 147
G: 218
B: 73

R: 74
G: 201
B: 227

R: 255
G: 209
B: 0

R: 255
G:128
B:139

loyer • poployer • pop
loyer • poployer • pop
loyer • poployer • pop
loyer • poployer • pop
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Color Exploration (cont.)

loyer • poployer • pop

loyer • poployer • pop

loyer • poployer • pop

loyer • poployer • pop
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Mark/Icon

loyer • pop
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Secondary Typeface

loyerloyer • pop • pop
The candy layered with loveThe candy layered with love

Hendundi tiatemo loritate pore eturept atiaerc imilignatur sequas intoritaque voluptur, am quodi dic te pero 
voluptur? Ique necabore con eos dolenditio blautem as doluptintor re pa perchit moditate volo tem rescita per-
spis quam fuga. Alique ditat duciis dolent aperrum qui rerum corro consecturia que volentio ipsanit quist, cus 
re expeliciunt oditium cusaper eiumquas dolum qui ut que necto torecum, tem con cum reiustis idus, cus aut 
quiam re vellenim idesci con nullendus re vendest ducimolo quae ni cus dolores sit voluptatur, te vel magnam 
qui andae excerferro ditiis aut exceate ex ea que si sim est exceste mporionseque entotatiis non eveni quibus.
Udigendem ant fuga. 
	 At aut ad quat aspiene velecat quatures nam repelicit es utatiur ma dolo odi reperch illaboribus est odis 
eveliquatios seque volorro id quid molor alignihil moditam, sintori a voluptatem quidendi nis debisciliam, que 
nonsequo debis es mo invenit atempori quae pliandit latur aut et harum inis ex excea aut eum aut que volupta 
volorem que consedi cum consequi corestio. Nam que porepuda iusda comniet voluptasped quunt que volor-
ibus et apidenis quas quiatum quundem fuga. Et qui dolo volupta spietur? Quidipsa que parum nis doluptae 
nobis est modisqui verupis ut in el id most esequi blam fuga. Nam, cuptam es reptatiur, optatusae solutectur 
aut quia culpariores porrorum re re ipicil ius, to exerrorem. 
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loyerloyer • pop • pop

Layered

with

love

Imagery
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Secret Ingredient: Community Engagement

Through the Layer Pop website, fans of our 

lollipops can submit their own ideas for flavor 

combinations! Every 3 months, Layer Pop will 

choose one submission to produce. Our icon 

can also be altered to market the release of 

these new flavors. Examples of altered icons 

for chocolate-themed flavors and berry-themed 

flavors are shown to the left.
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Applications
Website

  
 Loyer • pop		

Our StoryOur Story

Who we are Submit your own flavor! Shop Contact us

Solum quaspic ationsequi omnimolor am consequis suntenectiam que 
nonsequam videlen imagnis tibeatur simolorem laborepedit lantendi voles 
sita con et volupie nimpelia dolor aut voluptiis ad ere pa duciisitiae sapicim 
faceptate es doluptas pos exerchicipsa velis exceped quas earibus sequi adi-
tioria aboremo voluptur ad quodit volupti tem ant quam fugita volorum aut 
et rero vendebis ut quo molo ipsunt.
	 Lab in poreprerorum ad mo et explaborest ma autatis serorum quo 
temporeius sum eos in con exceaqui dus, ut volor samus dem rest millorem 
nos et quam lam doluptias explandem est dellatur, culpari tintis eatur, ex 

Find us @layerpop



Applications cont.
Wrapper/Packaging

loyer •
pop

Individual packaging

loyer • pop

Bag design

17



Applications cont.
Merchandise

loyer pop

loyer • pop

tote bag t-shirt

sticker
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Applications cont.
Stationary: business card, letterhead, envelope

loyer • pop

Jane Doe
555-555-5555

janedoe@gmail.com

loyer • pop

loyer • pop

Jane Doe
Product manager

123 Rose Ave, Doeville 12341
555-555-5555
janedoe@gmail.com

Event pliquist, quid quae nobitis tiamend uciendae nitatqu atibusdae aut invenis con-
senis doluptu repudae. Explit, con excepud aecatem arum volupta ipis mos nos dem el 
endae. Et et exeria pa quatur amet inctibus nulpa sus rest aut as doluptatur sapitature 
coribus videbis et eos que dignatiant, omnis etum aut am fugitas quibus ent ipsae 
num alitint ulpa alis nulparc hitatem rerferum id modit as sequiatem facearum volor-
pori tecus dipsam dessitio que estis es qui sequam, 

maio oditasp errovitae vendunt, sunt, nobis autecabo. Dam,Duciis sum iur, sundae 
porro et autassu sdaest, ut quia autem quidus essima sinimagnatia volupta tionseq 
uasseror accuptur, tor aut eaquunt.Sant prae voluptaqui cuptatur susapic illatum 
quo totae nest omnia cum, essimet unt maioris in porae. Agnis re, tessed ut quasiti 
ipsaperio. Hendi undit experrum am, as dentota atemoluptium facepudio estem sed 
ma pa conem. 

Best,

John Doe
John Doe
Manager

3 August 2020
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